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A Study on the Impact of Suburban Event Venues and
Target Audiences on Event Attractiveness:

A Case Study of the “Senyou picnic” Event
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Abstract

With the growing popularity of outdoor leisure activities, recreational formats have
become increasingly diverse. However, most large-scale events remain concentrated
in urban areas with convenient transportation, placing suburban forest environments at
a relative disadvantage in terms of event promotion and participation willingness. This
study takes the outdoor event “Senyou picnic ” held at Endi Ecological Park in Xinshe
District, Taichung, as its research subject. It explores how suburban forest activities,
despite locational disadvantages, can enhance their attractiveness and participation
outcomes through clear target audience identification and strategic marketing
planning, providing a reference for future event planning in suburban or rural areas.
This study adopts an analytical approach as its core methodology. A SWOT analysis
was used to examine the internal and external environments of the event, combined
with AIDA and STP theories to conduct market segmentation, targeting, positioning,
and promotional strategy design. In practical implementation, Instagram served as the
primary marketing platform, utilizing posts, short videos, and stories for event
promotion and audience engagement. Two outdoor events were conducted, and social
media data along with participation outcomes were collected as the basis for analysis.
The results indicate that audiences with a strong interest in outdoor and nature-based
activities do not exhibit significant resistance to transportation inconvenience in
suburban forest settings. Instead, the key factors influencing participation willingness
are whether the event content addresses their needs for relaxation, emotional healing,
and interpersonal interaction. Furthermore, hands-on experiential activities, such as
scented candle crafting and coffee workshops, demonstrate high appeal to the target
audience, effectively enhancing overall satisfaction and participation experience. The
study concludes that with clear target audience positioning, strengthened emphasis on
the value of natural environments, and effective social media marketing
communication, suburban forest activities possess considerable development potential

and practical applicability.

Keyword :

Outdoor Activities, Relaxation; Social Media Marketing Communication, Suburban

Forests, Target Audience Positioning
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