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Abstract

This study addresses the issues of information asymmetry and cross-border pricing
disparities within the photography equipment market. High-end cameras and lenses are
characterized by high unit prices, complex technical specifications, and varied second-hand
grading standards, which often lead to market opacity. Furthermore, significant price gaps
exist between regional markets (e.g., Taiwan, Japan, and Malaysia) due to exchange rate
fluctuations and supply-demand imbalances. This project develops an automated cross-border
market intelligence system to empower consumers and marketers with real-time insights and

identify potential arbitrage opportunities.

Utilizing Python as the primary development language, web scrapers were developed
using Requests and BeautifulSoup to collect heterogeneous data from major e-commerce
platforms, including PChome 24h and Dpowers (Taiwan), Fujiya Camera (Japan), and
KLDSLR (Malaysia). Data processing involved cleansing, currency conversion, and
deduplication via the Pandas library, with the Interquartile Range (IQR) method applied for
outlier detection. Feature engineering was implemented to support machine learning models,
specifically a Random Forest Regressor for price prediction and K-Means for market
segmentation. Finally, an interactive visualization dashboard was deployed using the

Streamlit framework.

The findings reveal a highly oligopolistic market dominated by Nikon, Sony, and Canon.
A lens-to-body ratio of approximately 5:1 confirms the prevalence of an "ecosystem lock-in"
business model. Price analysis verifies that the Japanese second-hand market offers a
significant competitive advantage for specific mid-to-high-end models compared to the
Taiwanese market, proving the economic feasibility of cross-border arbitrage. The machine
learning models effectively predict fair market values with an acceptable margin of error.
This system serves as a valuable tool for optimizing individual purchasing decisions and

providing a strategic reference for e-commerce competitive pricing.
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AT ISR ST A B AR Pl L Rl B R A
R SRy SV

5. fe B k2248 2 P ¥4 Politeness & Robustness

- By A RaRG I TP A > AP T B EEs

ot & 33 Polite Scraping - # * _ » A R N IRBENE B
BAIEE 1R LS F)o BRI FAEORFEE  ERFIRELHE -

o R ¥ &JZ Try-Excepte 4 ¥ @R e A $ T 2R AR L DR 7171 =
Lot A FERAS A § TR B - LR 2R F
T4 A a3 URL 1 it 4 -

F_

qr
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% = & ~ ¥cdp a2 Data Processing

3.1 #¥57 % Data Cleaning

b By AL E i AeY 0 R4sBcdy RawData i F BN F * e E 3 - R o
PO E TR EY Y Ak > &% % b PlOCCssNdatapY ¢ 7 i
TR R R R e AR PP RAEARR ) cH P A B RT L RSB
T Lend By o i S AREL T Rl o

1. R Flchp i £ & 448 i+ Data Integration & Standardization

d3 2 T 5 CSV EMREAFEHFE G40 & 2 23 5 2RE > N
PP T rLT

o AT R G o ’l‘i,_?\‘.)\ﬁ;:iﬂa‘;,g \.ggﬁﬂ,ﬁ/?qvﬁ)‘;xf CSV ¥ % 2¢ch
F 2 ¢

URRSMEE 5 3% % 514 = - w Tl FAFER - H > LD
%ﬁ%%mﬁalﬁéiiﬂ°

ofi— %o B> COIGHOOR i+ H - wHI% G kiRBRL R
% k&R (Source)~ &4% (Brand) ~ %+ ~ P & ¥ HFjic o F R4 Bcdy

kg plp it~ NI @ mE iR £ 1 o Dalabtame £ % -

R e

2. FHEEA|#E 4 250 14 Data Type Conversion & Formatting

RAIRBD e R p B F AT P R B[Ae"NTS$ 24,900" & "2025/12/30"
T AN REY REEFREIL SRR o

Beig i ﬁ%ﬁ" Type Casting - i& * PitoMNUMens 7= & & A 4 i 5% Ptk 4 ¢ e
[ R BLSIERE 5 B % Ak blHE e S 9%k Float - 28 3| & xid - ply NAN
%%a%i'ﬂﬁawa“ 0 FER 5 BA2? 7 § 715 74 G Ea st -

PR B S AL o MHRB-PE I So- gk 5 4R o BESHIME 14 3¢ o gt i 2%t
FHRAOE IR ER & 31 kP RABRAFE 20 A

3. AtpEsciandy 3 £ B4E Intelligent Deduplication
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i RBEARY P - FASET A€ NI AET B CSV fhE P o i H hd
EEEWAILTA L ARER T LR BERE L L £ 50

. BABER T 25 € L1945 4 & #n (Product URL)E e B~ p 3
BEERRE o

. Feg dak 0 @ [IODNOUDNCAtES 5 < > K% - fep
"PH AR - LR GEET R oA AT R PG R

BopE o AP NT R R A8 R PR P B BT BT

4. A7 kg B @ T g Preliminary Noise Filtering
é—#ﬂﬁk‘?-ﬁﬁl SRR B :’E".m%'% )ﬁ"—‘"‘ ’r;% N /p FERASF R B

Y SEREFC] &

REHFHRMPE PRI L% 2B FR LT 2,000 TWD e 438 g I
A BN G ket e o A FTEA PR PR X 30% ehb B AR
EofrE v Y AR I ap s L B grEp b oo

5. EFE B 4T BB n Advanced Keyword Filtering
£ R A BPos cPt R At e P KA & ALY PRSP/ S B |
ﬁol 4o % L E e o ﬂ\l—"—'i F T e MeEF EIRisd)

o S bk’#“ BIEARN LR PR LS 7 &M PC B4 F Inclusion
Keywords ¥ # 7z ix i@ fiz i+ £%2 32 Exclusion Keywords = i if i+ 4 4 12 if
¥ oo b4 FHALR PF R Sony A7C 2 Case » kst g f 2] 2 H 5 Apis
b @ ZiApdl ARy o
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B BkHE

Y FAFFEZEIRIEIEE (Keyword Filtering Strategy)

FAR T

nfalitiEE

ESA:E230 =5 B: HiPRiA
Headphone, Battery, Case

Tripod, Mic, Ei4, s
GRS : B i, B, R
| Bag, Strap, Filter...

Alpha, EOS, Lumix, Z8
Zfe, Nikkor. Z-Mount
X-T5, H.&, 3555, DSIR

Minmless, RX100... ‘

BiREE  ARB

BEER
QETREH HHRES B NBEA GWIES TP

%M (LOGIC CONDITION)
B35 € [a] HEBRER € [B] IS -

@ Q
KA : RIRS OIS : REBR

"Nikon Z8 Body Only (New)" on Z8 Battery (

5:|ZHEB235 Battery/Charger (B)

2 : LR 28 (A) BR2 TS EREAHHRNRT

BT AT BER ERmOEIE LR ¢ Tk e (A)RREFEE(B)e
FER R A FEE 28 B BEEendidy 0 4 ARG BIEEY T BT

/l}\_'.}ifl o

3.2 ¥ ja #2 Feature Engineering
ALRER T JGFLRPIEKED & M R FER B g BRR P HT
AR A R

TS 2
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B EURIETKER

From Raw String to Predictive Vectors

@ R EE A (RAW INPUT)
"Sony A7C II Mirrorless Camera + 28-60mm Kit (New)"

N2
< > FAE=F 5! (REGEX) BRI
1ERIE © Sony, Kit, New Bundle: Kit / Condition: New
2
HiREE1L (ENCODING)
@ Condition_New = 1 Brand_Sony = 1 Brand_Nikon = @ Bundle_Kit = 1
N2

A ML-READY $5{5ERE

[ 1, 1, @, 1, 45900.0, ...

FHEEMRR EIERHEE
BXFEA—THAEE  EREAEESSEHERNEE Pandas Get Dummies £ Label Mapping B8 S FER ©
= o

BPp PR SRR T LR AR R B e BN R S # R p i
ASEATE S B EY AT el e £ o

1. 25 E L #P2 K - Bundle Tagging

FAF e s R G as LT APEE T - 240D B4 E A Regex
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e fUFALEY BERL AN LY OMET IS L BREL Kit it
I SR ;zr‘;ﬁi—,’fv?.ﬁif}%z § & 5 AFEaE ko
B e R AHOBTE VLM LR BN EHFRER A8
AEFR O CRA TR LR B KA S SN oo s
PR RAIBLE AR - T 5 F g B F DR L o

2. Hcig iv FFpxdE % Numerical Transformation
BESYEUEEIREE S F TR TR APF T A G TR o
AT AL - g Label Encoding ¥ g I A S i & & P AR A R &
Ao £ (Used) 22374 (New) A~ B # R I #iciE 0 &2 1 o2
FoA T RIRY hE M G BRI K it E .
o 5f B b A 5 One-Hot Encoding ¥ 4922 % JhT L %72 £ % "8 5 B
gl A PR PR AR TS N o pdoE - R BB L S
B = 74§ >4 Brand_Sony, Brand Nikon - i it #F & #7348 38 #5000 &
W25 8 & <L M ke fciE

3. R n% # ¥ % Currency Standardization
FHH e B ROl R 0 PR T T ges ]

- FRAR kg pAap FlES KT I of RERE G K- R SRS
Boosph W ppiei- 30 o [ A 27 minlcE © R - Kt
B &k 2 o

3.3 B % i@ &2 Outlier Detection

T Sy ot o B BEAARNE R F RRFH A G o BRRIE - AR RS
g st 8 ¥ e 4 7 Ej# Interquartile Range, IQR % 17 p & iv B ¥ & i p) » /&
R S T L R T E LI Sy o

P ¥ @18kt = B Outlier Range Illustration:
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IQR #sHAEHEREE

ERSMES TERTSER) LHRERE

TR (Lower) {1 ¥ (Median) PR (Upper)
| [ 1
= q H
& HIFEREE (Valid Data) 4
g 1.5 = 1OR HEHEE #
1 1
Q1 (25%) Q3 (75%)
& HERRMIEE (Excluded) @ D% (Core Data)

HEW $500 HEIREH « HRs (WEE) N2 BERTEBERINERRS - RRIERREARE
$1,500,000 B EXCRFEHE (KB - 5  BREBERAETIRSZEE -

A2 IQR e ¥ EiE gD o B8 53" F 0l & Fences 8 > f B3 b 1 ip
TR PN SR T RTE =

I BHEHD Fa{rhf o B 5

FEREY AGAI O Rbo s P HEA TR Ao AL ek

G blhr R E R F o et TR A OB 0 § AR T
’ %iﬁ;ﬁ-u STHF RN AEE B AR R o b Behs £

s o R o5k nr

‘{E\ mly
=

#2775 F ¥ % F Code Snapshot:
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Q1 df_final[ 'Current Price (TWD)'].quantile(©.25)
Q3 df final['Current Price (TWD)'].quantile(©.75)
IQR = Q3 - Q1

lower_bound Q1 - 1.5 * IQR
upper_bound Q3 + 1.5 * IQR

df_final = df_finall
(df_final[ 'Current Price (TWD)'] >= lower_bound) &
(df_final[ 'Current Price (TWD)'] <= upper_bound)

IQR v A& = jEi uE 5 Bk
AEFET ER SR 15 B IQR B kit - Hehp B o B AT AR F 1
Tz R aE B

\

FE o~ 8 % & (Quantiles) AP F A3 E #hpeny 25 F A 28k (Q) &£ %
75 F oAl (Q3) iz AR HY AP B S0%NA SR IEER A L LT
L IQR w A EE > RpF D B enl o ARE o

= > 8 B P4 (The Fences) 1% 258 Q1-1.5*IQR &= 7> % Q3+1.5%*
IQR &2 P i e g e A lcdy Pl - T 3 SRl DT A0 6
Z‘}t*ﬂ‘)ﬂ Y

Behp B e B i AR QR H B TR PR o 7 R

;
e L AFH L AR REFDH IR EZ LR AR A

Penfe k2 b oo

ra_scraper_project> & C:/Users/ASUS/Desktop/camera_scraper_project/venv/Scripts/python.exe

Rows after removing items < 900: 6251

d saved to:

craper_project\Camera Scraper Data\Final Consolidated Camera Data.csv
- - A o % ) 2, 4 N\ 22
PROCESENAREIRY 4 = o3t e b o BWES AR BEH i A Gl
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ﬂd\

S H - rde Q) #EZ e A el (Q3) FAHFERT N ERS
B TP R Y ER JL e p B L B RLE L o

ﬁ
&
e

3.3 E 5 ¥ 3f a2 ML Pre-processing

Ao

b fip e By B P BoNPEET - BRHRET EFF EREDR

Eicdy o Ra o B EIEL § v F String )58 Ao E W LA ATEHRE

EHW AN S FL PR FE Y A 2o SRS Ay fFa 5 4 ﬁé
WG Tt AR E AR R AT AT

£ 0 58 IR 4 B

=

e

[mL

&

HS ERRTARIE R B (EE

REERR BB CAESEREERMUMEEISR

i

1. FE#4RIE (Label Encoding)

FIEBEIEFEESE - BRTHIST THEREE) RETEBEER  ELERMAREMHNESES -

INPUT

e INPUT
Used s New

condition_map)

WEEY I el 3T LR A%
W ATE R AR S kEEL R
7% Label Encoding °

BT T Ao ’L‘Z‘—ﬁ)ﬁ E= & AP
T A,
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S 2. BIAEIBEMENRR (One-Hot Encoding)

SRAEMN Sony B Nikon 2 EFFEHBRA/ IR - HBREAELRR - BRFWEE—BU TEE) RSEZTEE
(0= 1) - FEAFLHTHPFUHESEIRNEEES -

BRAND_SONY
Brand - -

Get Dummies 1

Sony

3. R E R2H AR (ML-Ready Dataset) READY FOR TRAINING

Hth{EE
HRXTEREEEENER  BAME(L (Vectorization) FIFHEREAENECAEMTETREEZTM -

ERER
ERIEENEIERIEESA Scikit-learn EEE{THEIETRM (Random Forest) N EELEEFE S ©

H= o Y48 B 2 5 3 AT (T A %5 One-Hot Encoding » # % & 1) (il (&
46'"C ML-Ready Dataset ¥ 5 % B & ¥ $3]i8 7 B RIpRII L AH -

1. 8 B 4 4 feendic @ pt 5+ Ordinal Encoding Strategy

F_k
i
g
W

H#7 H° & 5Kk (Condition) ¥ - B E & 5% 7] 5 % @m%@: 7
gp;’ﬁ%ﬁ BERRFoLR A D LR RN RS R R EHE
P R o AP ERY O R RRB PN LA T 0 AP - New EMT:aﬂz@ 1>
#-Used pt 54 5 il Qe igfl- ~ it enfic@ ad® > 7 WH 0 WA B B AF e B o
Py el 20d 0 MERRE R HRLF D iphBE -
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2. tEFHT B E High-Dimensional Transformation

Brg iAo &% (Brand) ¥ % R-T 5 (Source) &3 L& % #Hc 0 B2
@lﬁg@ Fenx o] 20 4 4o P Nikon ¥ 7 < 3t g4 -3 Canone % % (718 * 1,2,
3 it ;fsu_—m o gfb ;;4,,4 5333 7:1 ]; é_ﬁq)llgg,p&g 4 %‘:ﬁ?ﬁi?‘]i jg o

S AR T RSB BH - R TR S B s Rk
%&3 iz o b4 i & ¢ Brand #f -444% & 5 Brand Sony-Brand Nikon~Brand Canon
P BATH o F X L8dp 5 Sony 4945 > B Brand Sony ® 5 10 H &AL F
PR 00 Sy BCLER 2 FHE I 3 R fFan4E'L Sparse Matrix
IR EB AR BT S - BRSSO RS 7 jt Marginal

Contribution > i&@ £ 1 M #73) ch 5495 n% o

3. Frdulcdyp s & % 4 Dual-Pipeline Output
TRINABRRFIRBETAEAREBBEY A F5F AP AT L PR 1
BT TR s e kAR L XA BT HRE - PET T R4
Fheit o BB F A 47EF & Streamlit KA FEFEROBRH T - PRI%
xd 0 & 1 ledchci et o 18508 B R RICA] iR 8~ Training
Input « $&48 % 3% 78 % 7 B RILIN AR DR A 0 IS T T R A
FORE B B iy o
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¥ v ® -~ #icdp 4 172 % I Data Analysis & Insight

4.1 4 it 353t Descriptive Analysis

A~ % & A" Python Pandas i& {7 #icdp ik ts en AL E (%359 2,000 £ 5 »c#ic
%) f1* Matplotlib ¥ Seaborn & FARLF it 247> 5 LiF 4P Fhd &0

”.

AR AR S E 2 SO L e e

Price Distribution by Website (Country Ignored) Price Distribution by Website

Website
« Big Camera

« Dpowers
250,000 KLDSLR 250,000
« PChome 24h
200,000 0000
3 s
2 15000 8 o000 .
E £ A= .
] % .
& 2

100,000

Lo RiRE A s G
1. BH# %~ v Equipment Distribution
% 3F b 4 F & i Keyword Filtering i#% % 72 > 287 3 #-3 FF ch3 S mdls s e

<P spul f 40FE (Lens) >~ # % (Body)~ i@# 4p 4% (Action Camera) £ & %
¥ (Film Camera ) ©

BHRHEAT o el 41 7w 0 B KB OSIE R (1,628 58 ) iE F 8
L (33438 ) A F b N5 Sile - BARAEF BRI BT B0 B
¥ 5% Razor and Blades Model : i Hi FEFG - I S L R
Fos b B HEEE A RS R S SR R BEAELER o 40t BRER
kB L HENWERTI AL ERS L9 507 chg g E R AR 1

,E’/%’E o
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&%%mﬁﬁo_wﬁ@gﬁ,ﬁmﬁﬁﬁwjﬁﬁnum%i%*%ﬁﬁ?
/& % 9 3% Film Rolls & 4 i fie # « 3 X PI'g o s dicdy » #3502 357 2 Mean
Price B £14 » & a B BEHApI S S L F § B 2|47 o

4.1 : HiGEmEAR 2 (Equipment Distribution)

R (Film)
EFIEH (Action)
15.4%
46%
#5 (Body)
29.8%
50.2%
830 (Lens)
2. &M ik #1id B2 K% Brand Market Share
AFPTE- B L RN ERETRE? DRI F o FEEE AT B R

T HE AR o 4B 42 ot 0 AT R R AEEY 9% b A% - Nikon ~
Canon £ Sony = * B kB EEibyp 71 8 % § e F 0 ip Mo SWEE P
nEPAAEEBEE -

2o AR nE > Nikon A FH &P 1 & #icdy Xk 5 PChome
24h ST B A B - o T AW A T el i K0k © Nikon T ar 82
AR FE T ode PChome 22 = 7 { /FAR UG & TP %> 3P0 { iR
4 | K v¢ SKU Proliferation » 11 % % it ch4i 8¢ 22 & ¢ Bundle Deals &3 ik T 7 4%

4.2 : A+ KmHETEEAR (Brand Market Share)

Canon

Nikon

Fujifilm

Sony

Insta360

B
i}
(Ready .

Panasonic

Gopro
Dji
Sigma |

100 200 300 400 500 600 700
1A% 2 (SKU Count)

=}



Price (TWD)

400,000

300,000

200,000

100,000

%P BB a5 04

! “ &
T

7

o
‘F_&

Price Distribution by Brand (Scatter Plot)

%

LERUEL]

B e

Category

Fo & 1 A i 4 4 B:

A F

Ji’ﬁﬁ%’_}:“d’ﬁ;’ %Fl—rﬁ&}/
Camera 0§ 4~ [ B4R & ¢ > & pt 7
S ) U

ezl

FERr e (Action)

#%E (Body]

JEREEE (Film)

3P (Lens)

20000

8 7| B] Boxplot 4 174 @ 4.3 »
£ Body i ¢

B 4 iﬂﬁéﬁ¢ﬁ%u PRy

¥~ 1% Price Range Analysis

EAL

0

A A

N

Price Distribution by Brand (Scatter Plot) - Under 300k

00000+

Brand
s Nikon
Canon
Fujifim
250000
200,000 +
-
g
E 150,000+
00,000
*
0000

7R B 2 4 2% ¥ k4o Fujiya Camera 7

Category

Fofre BLE L AR T R o
BT AT 2 A G FEA A P APS-C

LI pl=g)

4.3 : FEEM BRI EEER S (Price Range Analysis)

40000

R ol R R

Z2_ @ P Action
R

29

50000
B (TWD)

80000 100000

R

120000
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4.2 B8 % £ 4 17 Regional Price Disparity

AFEFEET 842 T (PChome 24h, Dpowers, Big Camera ) &2 g5 /74 ¢ (&
Pk R (KLDSLR, Fujiya Camera) > 7 &% § R Edpr = ¥ - T 2 B %
B FE AL R e E TR

BT n B RATH % {148 ¢ 89| Cross-Platform Price Scatters
O ERIRA BT B s £ ] §70F B Scatter Plot #-fp — &4 &%

ol 5 b B T T AR Ao B 4.4 47T o

S PR =

~

ePChome 24h ( =% ): 4cB®® ¥F¢ 8477 » PChome “h4 R G ZI AR [
FEREFIBIEPEE A BRETRAES c&F PR A AIFES

w7

=

it

W # P 2> 538 § F Full-Line Coverage v > 17& &+ 3 Hah? 4k

£ o
eKLDSLR (5 %@ &) £ BigCamera ( = %): 3 & £JEP U
PREFTHRERof FRFEPB LRI E? 7 Fp 1 H34
f'rﬁ‘" KPR AP B E & v Curated Selection » &2 5% & T 7 e

] =

EX

i

- T

£ R REA A FIE

FMERET L8 0 % Sony & Nikon el s - ¥ IUFRP & KR
(Fujiya Camera ) 78k 3 i i<t 5 8 k7 (PChome ) o iz f@Al & + chd-E =45
Vertical Displacement # #4577 1 A SB35 4 o bldo b — 27 BIrtd
B P AZ ED i R AR FE MO DB RTE S F R AT ) ih
% 44 /% Price Gap -

FARAACR A 1 0 R S e Fujifilm nf) b0 RS Hef 0 2R A
o 9 T A7 e iR l% GldeF) - Ap & BN - L B %:-i(ml% i
65 o APIRL T o TR T 5 R TR0 [ AR RPEU A G o
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B 4.4 : EmBEFEEES L #E (Cross-Platform Price Scatter Analysis)

55000

50000

-—
45000 c—
a
=
=
w
i
= 40000
ﬂ’_I'[f
35000
—
=
30000 —
-—
Canon Sony Nikon Fujifilm

mi& (Brand)

Bl 44 & S9B5T 5 HA GHCHE

RE=EN¥d
*  PChome 24h (TW)
Fujiya Camera (JP)
KLDSLR (MY)
= Big Camera (TW)

2. T L R g
FEIEST 0 BT ST R TR p4eT 0 2% PChome 24h 1 H R L
A R PR P RTE 0 dE T AR ey 2 2% & (MSRP): & KLDSLR

#1 BigCamera RIEEHERF KR & aFTGRIKELE
# ; p & Fujiya Camera R ’&%ﬁ- S s VP S B

SYiEA dmald g REARE R M o

7~

Bl 4.5 &% 5 A A6 E:

45 EFEEBEESHE (Platform Price Density)

i s Y

HoR ¥

0.0005 Source
[ PChome 24h (TW)
[ Fujiya Camera (JP)
1 KLDSLR (MY)
0.0004 [ Big Camera (TW)
2 00003 ﬂ ” H ”
I
c
Q
a
1
E 0.0002
0.0001 J U U
0.0000 J L
0 20000 40000 60000 30000 100000

1B1% (TWD)
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43 S e 384 ¢ & Brand Premium & Market

Concentration

A & 538 P & A 47 Price Segmentation £ 50 2 A F 0 R FE A B R F
EE it &y X @Egas o
1. # 32T % % FLEre A 417 Price Tier Segmentation
20 U PR BT Henif 3 S AL 50 B IR S
fdls iz BReE e

e » ® (Entry): <20,000 TWD

o ¥ ¥ (Mid-range): 20,000 - 50,000 TWD
e % I'¥ (High-end): > 50,000 TWD

Price Distribution by Website

Price Distribution by Website (Country Ignored)

website
ig Camera

« [prowers 0000
250,000 KLDSLR

o 'Chome 24h

200000
200,000

8 w0000
150,000 £ iy
b
&
o e w0000 Raols . L B
Sres AT 4 o 2 b T ¥R
: . % ez wigaat | -
2 K ® 3 ATk, 4 '.,. &i‘\". t.
v g DU Py - 2 XN A
50,000 = .: 2 . oo weigle Wy T 0% LB e
* Locnelt X 3
y . SWPND TS .3 8 r )
R R Ly > A
iy '» 2 N o
,“x‘g::-“imh‘(éx - o1 wem? o v oo b o
Body Lens Body Lane

Category
Category

AR B KR BIH D AeB] 4.6 o 0 A R EMARRA DF L R

FLR
o> M i fn ¢ (Nikon, Canon) ° &4 * & &= B f%(ﬁ‘«?vﬁ“év’u} i p ¥

h’&ﬁ'r I PR EF L WS Er PSR B ITEF 2 > X BiEB I
WA RIS ) % 21 -

o% I# R L4 (Sony, Fujifilm) - Sony £ Fujifilm 2 ¢ Fi2r § 13 % B ikt
BEFw3 o £ 2 & Sony i &g Alpha & 7]¥ Fujifilm 0 X k5>
R S R LT U R A . L N s P g

% & (Leica) © 82784k A¥cfie® » e Leica hAd =87 2 #cE > B 1¥
TR BT OH iYL D 2?}%1%%%&4%% o
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4.6 : HmIEEMRKREE S # (Brand Pricing Strategy)

P9 (Entry)
FIE (Mid-range)

Sony
S (High-end)

Panasonic

Nikon

Le"ca _
Fajii _

Canon

mhE

0

(=]
(8]
=]
s
(=)
o))
(=]
0o
=}
=
o

Bt (%)

2. FME® 4 &2 & k2 Brand Premium & The Long Tail

FiE AR (R 47) SAGROPEFEL T APT L i g TER R

4 e

o? i*dcdy ke Sony £ Fujifilm 1 # ¢ i # Median Price 4 % % ** Canon
22 Nikone iz k& B 7 Sony ff & A Bt g £ =4 > 12 2 Fyjifilm
iR v oAl ROP L A T4 b & | i@ Brand Equity e

of E 3ty The Long Tail o 827X =< S #cA F-4 7 & 10 § 52T » 247/
Bligr P RaE R 3 20~30 § & F o iz 33 @ Outliers 2 £ o
5 ¥ 7 245 (Cinema Lens) £23844% £ 4o Nikon Z9, Sony Al % = o

WA ERARANE K B H G A T B Ak AR R ER R 5
W R R ML

33 B RERELE SRS ePaper(2025 4F)



Z P ER AR C R BT 5 AT

Bl 47 A& S B RERFEER XA A7

E 4.7 : TEmEEBE[ELZEER 2 (Brand Premium Analysis)

- ) m

Nikon ‘
Panasonic I
B
0g
Canon }o@ @O@mD o
Fujifilm I
Sony I [o] ()1 o] o} o
0 20000 40000 60000 80000 100000 120000

B (TWD)

44 HEE Y R Predictive Analytics

AFETR-HEBBEY FE 0 g S MR D By MNP

% > TiE 2 T IR I i B e

Lo 3 & &2 s
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