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Summary

IKEA emphasizes its characteristic style when doing brand marketing. IKEA has
a deep belief, which is “in North Europe, IKEA must have classical IKEA style,
besides North Europe, IKEA must have classical Sweden style”. Because of its
product strategy, such as low price, variety, creativity, and stylishness, IKEA always
get ahead comparing to other furniture industry. Following are the points that we are
going to discuss and explore in this paper, why IKEA’s business is able to bloom
overseas quickly, what it is comparative advantages in the market, how IKEA’s
products convey the belief and spirit of IKEA, and how customers recognize the value
of IKEA’s products, and why the products is attractive.

The meaning of Slogan " Better Live |

Combine advertisement and the | Combine low price and stylish taste
spirit of IKEA Advertisements 1. " Find your style |

2. " Better sleep for everyone

Competitors and comparative Path of brand’s development and pictures of

advantages comparative advantages

Suggestions for the future five Channels, quality, brand exposure

years
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