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AAAAbstractbstractbstractbstract    

 

In recent years, department stores and shops are everywhere. Top City, one of the 

famous department stores in Taiwan, opened grandly, which was located by Shin 

Kong Mituskoshi in Taichung City. In addition, many well-known parity-brand 

companies also get into the Taiwan market, such as Uniqlo, ZARA etc., setting up 

counters and launching variety of promotions. This paper studies whether promotions 

make consumer purchase impulsively. Does the behavior of impulse buying exist in 

Taiwan? 

 

In order to get results, we use pre-test and post-test. Pre-test is questionnaires 

about subject’s impulse traits, and purchasing decision by situation for post-test. At 

the meantime, time-limit and impulse trait are added to questionnaires to analyze their 

impacts on impulse buying behavior. 

 

The result supports most previous studies. Price promotion affects the decision of 

purchase positively significantly with and without time-limit. Adding impulse traits 

variable, we get the result that consumers with high impulse traits have strong impulse 

buying tendency than consumers with low impulse traits, with or without time-limit.  
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