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Abstract 
The gist in our article researchs whether store environment and production 

diversity make influence on the satisfaction and loyality for consumer or not.We also 

use two type of mulitifaction restaurant for erecting an index as “阿 Q TEA SHOP” 

and “Burger Joint 7 分 so” ,researching if  different types of catering trade make an 

interference effect upon fore-mentioned impact or not. In process, we plan to make a 

field studies on mainly customer group by the questionnaire.Referring to literature 

which over the years auxiliary as basic of theory. To get the conclusion,we use six 

ways of research to anylize retrived questionnaire. There is an influence on the store 

environment and production diversity with regard to the satisfaction and loyality for 

consumer absolutely.Different types of stores will interference in fore-mentioned 

impact.We expect that using the conclusion of the research in future. For different 

types of  composite  food, making a choice on store decoration and product type. 
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