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New brand planning for Taiwanese seafood restaurant :

a case of Yi Ding Live Shrimp restaurant

TE BT REGCRPE RFR SR R BT

gL AHE

¥ 5.:D0026083~D0026108~D0026609 ~D0085230 ~D0026630 ~D0026329 ~ D0128958
Bk EF 1 2 4

3

EY¥InL

o

BAT LA RS EE M
Bk A8 4
Bage 103528 ¥- 2



GRS B L5 TS By 1

PR

URESHREGCEEFTRE > PG PN BB R A A S A4F S g
PRI RS R GYARE P RE Y R F AR T 2RI R 2T
L R Hng £ AR R R REY T 2 JRE R S p g
b B AR E A PR AR kA% e
A e A EBAEATEY L frF A KeE > S e ize 7 L4~ LOGO
SLOGAN ~ &g 4t > (34l i el e A& R -FH R T LT HARSY
WS PAB e f BRI RE > A AR REL BB FAE G TR
Gt g0 F L P IRBA SN AT ARG 0F R T RGNS AL H e
LZREE o S i R g LS U U~ kT i S f k- B A E
AETHEYIRECETM 2 FRERARFE RN ERES 432 2 &
Peht B 25 o FUEATEE GG xR R L 118 o FRET AN E T TP R
FHE RS A R R T RS R RRFEFRALHE R
FHFESR L oFTH RE > P B EAT

I 2535 kW FHPT LS EHRET REHFR P

2. 25-BD RN R AL AMEVFARIRFRE

3. 20-HBRFFHALAREEE TR IHFR

4. 2535 fif F KR LA % RURE L2

G
ok
e
g

5. 25~35 &) § ¥ L RS &

BEHIRERER A s ePaper(2014 4)



G BT LS TS By

\\a

6. ﬂpjﬂ‘ﬁbﬁ éﬁf}a\_‘gl’_f%’hﬁ.vljﬁdé‘,mkﬂ!]m}gial CEPS LN R

g R

BEHIRERER A s ePaper(2014 4)



B S B BT R BT LA S R S S Ry ]

Abstract

Through the decades, catering industry has evolved so rapidly that
catering trade i1s showing the new direction of compound, catenation,
computerization, and enlarged scale. Most Taiwanese aged from 25 to 35 prefer
to dine out. In order to satisfy these customers’ needs, more restaurants
are founded. Moreover, the strategies used in restaurant marketing and
technical management are gradually renovated. Therefore, catering industry
becomes more competitive.

The research aims to establish a new brand position and its related
marketing strategies for the well-known restaurant, YI DING LIVE SHRIMP.
For one thing, the new brand position is composed of name, logo, slogan,
and brand personality. Besides, its marketing strategies emphasize
connecting with customers through four parts: product, price, environment
and promotion. By creating uniqueness into each client-company interaction,
there is no doubt that the new brand will attract more customers aged from
25 to 35, but leave customers wanting more.

This research take qualitative and quantitive methods, and surveyed 143
members aged from 25 to 3b, including 118 valid questionnaires, and 25
invalid ones. In addition, 7 members aged from 25 to 35 were interviewed
to discuss what kind of restaurants and promotions they prefer. The data
was collected for further interpretation with SPSS 21 descriptive statistics.
Cronbach test and simple regression were used for data analysis. After
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research reveals below:

1. Willingness to purchase is correlated significantly with empirical
demand.

2. Willingness to purchase is correlated significantly with nice
product.

3. Willingness to purchase is correlated significantly with odd
pricing.

4. Willingness to purchase is correlated significantly with
environment.

5. Customers aged 25 to 35 prefer relaxing music.

6. Customers aged 25 to 35 not only prefer reasonable serving size,
fair price and humorous advertisement, but also have a high demand

for environment.

Eventually, the new restaurant should have a full consideration of
product, odd pricing, environment, and promotion. After literature
discussion and research, the new brand position and related marketing
strategies are more valid and reasonable. In this highly fast changing
society, to prevent from being beaten in the market, unique and consistent
comparative advantages for the new brand are a must toward continued growth

and successful development.

Keyword : brand position, marketing strategies, willingness to purchase
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2. SFEF

Young Namkung & SooCheong(Shawn) Jang (2007)# 1 &4 &F 3 » BHE 4
B A E G (DAREZ I AR R R ARG (D) SR F I
ERAIRCSQ)FEREL RBATFEFAGEY BNEE (DT E
R D RE R R BRE R 2 v g OR T % (DATER 18 P ATE R
s B AR I F AR - BPER € { £ % 5(6)F & Delwiche(2004)
BIVER € BT EH 85 MR - Young Namkung & SooCheong(Shawn) Jang

(00T #-H T & 5 R B R E aRE - HREE R o

3. Mix&EF
JRi% & F %% Parasuraman, Zeithaml % Berry(1991)#-PRir & F i e { 225 1

BHG o F L FRIRBEE T enkdg o AR R (1D A AR A R BT %
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Fef A E S (DF R YRR R - IR 2 EHRER S ()F B

b

JRAS A B PRAFEOTREM (AWML D RBA AL E R B E AR~ it 4 7
IAEE R (BRI D RIAA B ¥OY AR & fond o AP NM R

*ELPRE RE

Fz & R

-~ 2R Rk

EFREHRE (AMA) "2 | (Price) enffd w55 @ h > v M=
BRSO R ehian e g B eah Ba (FREF - mis ~44n2
2011): (1) sl B #5204 R HBERAZ;(DEML 2 TLH > (DT
b p I o

—: F:\} '} El*%

TG SRR R 2 SABE TEE St IEANE1F- S 3N S

e
ke

PMirdra~ 2 3w A (FREF - 44025 2011)-

= BREFAR

EF o AFDF RATRHRHT U AA7 4 5 FTF 4+ (Fixed costs)

#> =+ & (Variable costs) (Armstrong & Kotler » 2009) - @ *F3n %% # »
FRAPTLR EATFR RS s e 4 (perceived costs) &
i §1&F (Perceived benefits) 4p 3 ##chig % > A £+ BHRE L L PR
> ARBE (HREF - 22400 20060) & Aie® F P Pl RAE D B i
kT B HERT A 22 2L F 3 (Pure competition) ~ # %3 s § 3
(Monopolistic competition)~ % g #% # 3 (0ligopolistic competition) ~

2% % (Pure monopoly ) (Atmstrong & Kotler » 2009) -
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o~ EHERGRER

1. AFELETHE
1395 Atmstrong & Kotler (2009) # & THRALTEEERRAE S

e EAlEER A > A% F i g (DA &SR LY (Product line pricing) > &#
BHRASFRTF - RDH L RAEAR Y hE KpAekd AIVARDE L F 7
¢ LEN A S R (DEEMAE S LY (Optional-product pricing) » B
FAASS FHURENALTFRT T DOERET M DES; ()BT 2 &
% (Captive-product pricing)’ #iF- T EWIi Z K- 2R * DE &> 14 &
i R F RS AR g fIBAT ALY A5 (D# i
(By-product pricing) > #&ialA & & 4ok Gl A AP fA KX Em » & F

A PURRELLASDE R (5> 24 %R (Product

bundle pricing) > #- % fa 4 % ¢ %+ - BE e » & URIBADE L o

2. IR
- EELE A GRF TR KR (F kE S A
2+ 2011) : (1)wd % < (Oddprice)» # * fEdem £ 8 & 3 » P AR
PoF eI bR R At R E 0 B (2) %% Y (Prestige price) {1
PERFRIPEFLEEPASSRDL G ORI OST AL QYR T
(Customary price) , 1¥4pif ¥ F #H7 HRA & & % BIRIFE DT ki
#5(4)%% % (Referenceprice)  #if # Fre et - ¥ 7> § ek -

® T##% , (Atmstrong & Kotler - 2009) -

3. £ulaifk
ZUEARELRIAELHI G H T FDFRT > F 3 Fng RrA 2 PR G2 o
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v EF A e IR B AORTFF AL LA P

SH
e
=
?F

‘.3;
[
ot

il

Bk g2 g BAt e BT L > Ad = fia e RFA D ARR R H o

A AER (AR 2012)-

7R K
ELY SRS
14 (promotion) E s i7dl e & nF 4 > #FW i A& g o i
AR SREFEH LT BFLAPPI P EFIRE AR
HREEIARGFERE EH N EMGE AR ERFHET BEE(H

% %,2006) 0 @ EgEEF A4 X RRPPRFO- A 8P ELRRY TS TR

(2%, 2003), @ B R o HEEIEA RGP, P ERER/R HES
IR FHFRRERFAAR K 0 NE A 2 B mE .

R R g p B
EfE R AT E R E R R AR P A N BB R R
i (Moses, 2000) - &+ § & H I RS ASLELD  #H¥ AR P F 7 i
R G g
R TR Ede a2 7 54 22 (HREN, 20060), :(DEFE4 4 3B 3
(B A L&) (FTHE &HEE A (50 B flp B7e - FE); 3 &
FHBRER AR (DM BA <D 4 AR ;G g R ARy

b Be? B (6)ri+ i~ 3oy X7 § 5% o

SR R enRR 2
Baker fv Churchill(197T7)#-A & & ® 4 & 3n4r ~ iR & B &= BN
B0 DT R B 4R R fend et £ 4, CONE B AR CHAR
T PR R, (CHEEFZ  BAHERRITSF PEFLFHED -
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<

EREE AL ERPERFS- S B PR LT RGERTEE,
2003), AT dRfR T B b 0 2 s € { 4o R, 1995 Internet Advertising
Bureau A, BIZ P w ARl P RS K e R 2 L B2 R 2
(Advertising via E-mail), 2. # t& & 2 (Banner), 3. 444 2 (Buttons), 4. # %
7' & % (Advertorial), 5. #&#:* & & (Interstitial), 6. Fe+:V | 2
(Sponsorships ), 7.~ ¥ & 2 (Text Links ) »

R Rk

BEFARLIARYRBEAREANMRL AT ALEARAT  Bd g &
B¢ 2EHE SR80, F L0 'ﬂF"]’ Flet s P H 2 A S om i R, Y
# B pLE % B (Stafford, Stafford, & Day, 2002) -

Miciak f= Shanklin(1994)% 55 2 W EF & I T 7078 5 A i, 5

o1

LTI RiERRT AR

R gt 1 L,lé c(DHE & i ﬁ’;l ()&

Fvv

<)

RINARET (DAL d 2 B HE S (DB EPHRF HPFL (D) &
TPFRER . PEEY 85 A4 sl R B R LN E T EE - R
(2001)6rA= § # T, AP A S4Efe? | 2 BB 2 83 A g A2 D R 2
ek, FR ARG A DA A SRR T R, R L A b R 2
~JER R e 1)?55» 7 4

THEpA M ) FHE R ROEH P S T R R,
PEATR RO AR L, LN S AR F A, P R SRR
s B A BB P AR 2R K (R R, 2009) -
wAEEED, TE - BERRG T, - BERE L HAET 8, PR
VaE A LYt FEEWE LR SWEY- BEEE | (F X
2,2005) %1 F AL ORER > BRI T opd FHARER -

Wilson (2000)# & #73} = flp+ FH O & RAL, 2 55 (- )L 7 A

{
=k
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AR A SRR ek (F f F )R %, (SR T AL B
S, (Z) @3 aur A F 7 42 5 3 B L) S RECF DIE B S # 5, (2)f
AR R R R RGN, (D) F B EY R hBIREM %, (2)
T I 8 A AT AR ?Jﬁ! °
A R Rep T M4

2 & # v M (word-of -mouth, f#§ 5 WOM)i& 74 % - Duhan ~ Johnson
Wilcox ~ ¥ Harrell(1997)3% % » v M A A Kihen- A58 > 2 A A v}
WA S MRS E G R TR AR o S CR BRI R K

R 39 G e R FAPM R ehp d e B BTG E T
widid Tk 2 Tz (Silverman, 1997) - Barry (1985)#-r m
BIAG - AN I E BRBFCMaOIEFIR v B L2 AT B
e Bristor(1990)#& 1 » o Az & ac % it « BB 4ferma sk » Bx R yporsl g
R M LA TR BB A LR TR AL R ARG
e g R R A AESSFRES - B ﬁﬁﬁé%ﬁéo#ﬁii’
S B AELAE (dedR s fesk s TALE ) B joon R Rk A R B F
FRE L TR AR PR R - B EH I R0 e B
(Day, 1971; Herr, Kardes, and Kim, 1991; Keaveney, 1995) o v # & & &

BREREI R RAGRGIHEFLC GARTIC A FHHE L A

IBAIY ek FEAT RS FEV NS BERRBRAE DT ML REL
AW FHHARDT v R F F T A A 3 A B AT A & (Peter,
1999) -

EFERERF RS IR AR S W TR G 0 28 A3
feit. v M (electronic word-of-mouth, # # eWOM) - Hennig-Thurau ~ Throsten -

Gwinner ~ £ Gremler ¥ 5 4 (2004) % & e i v A 300 % et 5 A # W 7 F

foacs
ol
4
T
! -—
F_*

AR ET LS G R R S8 BA SR RS A D
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=
o
me

famgeixmA ?grs? ,ugg@;ﬂﬁs&ﬁﬁﬂﬁ% T 3g H ;ﬁ'%iﬁﬁ%ﬁf#ﬁﬂé
FEREIMH I RRFRAEE T AME) LR REH A S R
RS RERDD ARBHTRZ 28R A LB AR LB

M % (Bickart & Schindler, 2001) o F]#* » g v Mgk sl X+ i 3R -

FLEBFOFHRL RERUMALG TR IR F LR QIR aRT
L4 & #F42 (Henning — Thurau et al., 2004) > 4 F TR Z 24 W v A7 S
o e ELF U BT AT D AT R T 2 DIRBE > A o R R Sl
v M (Tanimoto & Fujii, 2003) o F#> (2003) #& I > % &M { @ TRt o
ML BIRE T T FRAR AR E AR AR FC R MR G R
3% o ¥ eb o d *r“‘iﬂ'%’f?f LAOE R RIPE S LA BH0F o FIUt g $RER T AT
A g A ERERECFE TR RTRRCMLT AR LS
FR kMo mF BB RO FERI RETHDE LB R ER @
R MV R Bt (Jarvenpaa, Tractinsky, & Vitale, 2000) - i %

FORRRERETRFE AR LY TR RO R TLY N e HT R
BB F IS B ATREIRUL G 55 7 F SR o Flt o deofe SRR C R oD

BR- s a2 Bk a > £- B EEFFAT I5RE

RURB DLK
R4 oL S d Kotler(197T) 8475 &4 4 i § AR 75 B F
SR TR RE LY R F R R OR rARR K p ot MR B
i %3 & Ward, Robertson and Zielinski(1984)4p &t > 75 &
PTG P ES 0 A AR R ¢ 42 EF 3 #00R R
PR R R R B oBaker (19774 12 + #6 (&K

Wi o U R HART R B el o ()RR - S HER
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g 1o D F R T AR A (BmB ARG LA A P AR Y hA R
#4 % o

BxF LS EHAT RS B F F OB FRD 0 L&- 4 k% Yalch
& Spangenberg(2000)4% d14= %5 4 Bl 5 &~ FL A~ Frhk~BER -BFEREF
B e 74 o Broglu et al. (2005)F7 3 B R 2R B hf #8551 F ¢

""‘i/)J ’}Ffm/ﬁ ‘,&@”ﬁ Mo

Seock(2009)e%7 5 » £ P FMERAET EHEL O T AMAL Y
% -Kisang Ryu Dinescape(2005) 4 4+ %5 4 Bk 1= Ba w2 ¢ & 2 27 :(1)

s

WP SR T RP e FEA IR PEERP U FHEAE S P4 (D
FR RO R R AREARE R T e R A Q) kM
YRR R R R S S R B HODUS tR g ik
& F R FIRTAAE Z v ety B (D) RG] F A L AF TR BT R
CREE LR P SOBE L TR B A SRR BEH A T hT r E e Tk
B R R AN Lk BB E SR s R TR 2 B2
¥ E & (6)4k ¢ F1& Turley & Milliman(2000) 457 * ch%fcs 35 4 ek fa s
TIPRE % R AZR o

TV K Ik R A 0 T RS AR IR R T R
)

FRENE BB VR LA E RPN FH N F AR S R
$EHE R REE LGS T 2014)

d BB AT H 4 & (Canter, 1983)F%k B e fF 2 2 B gL L chd d > G
g3 AR RPmA BRn %‘:iﬁ o— B ALFHT BT LG ;}J'%‘:iﬁ%{

koo i3 R 7 LR (Babin and Darden, 1994) -
;

-
T
-
—=\
‘."'_'!\“\

LR FFFEFORRFNRY IR0 - BERDES SR

]
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;;%Jﬁgﬁ:}qw pd T a2 3;5;ﬁ'%’3iﬁ;§_ggﬁqlg ,‘Pwi@’# f,f,-gg - ual%ﬁ;ﬁ’

PEHEROLG D G A DELF B P HFEL RS V¥ h®F D
SRS A REBBER DT X DT A KT ML PEROER 4P
FEA T e Iﬁ} R & (Bellizzi and Crowley, 1983) - # 7 45 1 48 B i®
PEA ok A RER O FSHMRYF F 947 ¥R F(Gorn,
Chattopaduyay, Yi and Dahl, 1997)c ¥ ¢ » &d E % 2erppd > &7 § 51
OSSR EE TS FYLED S S TS AR Sy
Go PR A R PR TRBR O FRE T R WY R A R

(Babin, Hardesty and Suter, 2003) -

2. %87
AR S TFRY > S H DA G IRB P R Y RS A R

# P (Bruner, 1990; Yalch & Spangenberg, 1990) % 57 3% # & 1 &P

_‘_*

\*ﬁ

iy im?i% FerAirte P EIENE G %% (Millinan, 1982;
Mattila & Wirtz, 2001; Areni, 2003; Hui, Dube & Chebat, 1997) & i
R R R A RS X B AN R R aRE > T g T T
feneng #% % 7 el (Bruner, 1990) ;ﬁ Pl R 52ty
H et (Yalch & Spangenberg, 1990) (Milliman ,1982) % % % /3 ®
BF R EDE BV R Y e fre B L N2 By X |
BR#EF (Milliman, 1986)

P h& E gH LD RER RS ERERAPE S BT PR L
foh L gead B R ek 0 18 kg (Caldwell & Hibbert, 2002)
S BPREF O ET R UL E A RDBETER o3 g BRl g R AR T

W25 T2 i3 % sk 5 (table turnover) (Yalch & Spangenbe,

42
R ERER A iy ePaper (2014 4F)



BB A EERET DLZ RS i Ry (5

1990 )0 4+ #t» ¥ — ¥ & « (Robally et al , 1985)» # mE-4d4p chg & (122BPM;
beats per minute) § A Fete PR LY BE R - FHEAT A ¢ LHEP AP
FTALEDETLRAEE BAHEREDEFETE (Mehrabian & Russell,
1974)> Fpt > 5 TSR3 E PP R RED mo L F B E et F 5 &

*RYEHE R R T 0L AL hE 4 (Herrington & Capella, 1994)-

3. k:m

kA F PERE T TR XL & - B %% > (Kurtich & Eakin, 1993)# & >

¥

Gk g BP A HE R T amate § oIy 4 H S emE e

FEZELR-neBFE -~ €7

énm

PR R R RS R EL o (BR

~

#,20060)# 7 R Az B it ¢ F @ % AR IEA 2 50 B LA R LA
PR F 0 RRRF RS TFRP R B o
(E LT P TN S SO RE EEE R AN TS
FERLL OPFEL T RIP T FRLA; (22 5,2008)F Rk &
B X A BB E RN AR o P P RIE RAKNET Y inf &

B2 EEPREH IR AR EW P F PN e

4, PRIFT &

RABRESFF I e I FFEAANPnp F 2P REFRS

IR
Sy
1‘3)@

A g d B SR oA e s £ Rd S U E SR

b
4
g‘r

SR 2 RELRY i P A cMAREIE N BESTEE A
BHF GATETARGERAE AR A RLFERDTHC S X 2008) - -

LAY F AR BD OB G 7 R B AP R L he s ¢
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>
7

PGS R F R ALE Y LR R R R B AT
WA 2 e e fRd RAe i F RO ERIEER Y A DT R J
RN S E R E RS T Y ST R S TS
Fr @R KPP AR SAR/ frRAAFEFE SO REF R Y
S DA L nin K3 AR AR RS 0 2006) 0 M TR IFD R LK
PR RE KRR A ST L s A A R AR S R i
BrwIPEARRE  E2HEFREE R B o

AR TE82 402 B > 230 AN E 60 E Bon - Flsams
(44RF > 2009)p AT Z S FERERL LA R T EREEL 82 A4
BiAct £ o  REESEESAEHE AR BheT  (DBEREKEEWTS B
B B R R ~ et JURA ORI AR E B (e
o201 s FHEREF e sBEPs > 2RGS0 W E ik

R IR A R (2)F BRI LA E R SFEEER Jﬁ%‘ﬁ

(u

HEFSHE DR WA G L EFI BT A JRE L A nF o

X
g d Bred KBE I RENARPET DI ReNEE T SRR

X
FURFUOEL S T BB MR AL TREAEI R QAR
FHEFEMLER > Y ROFHRP R RO RE [P AR OT B(F2E

P20l A RIFRAEEDES 2 AR c ZF T FERFADFE L FIET

‘fﬁ‘ , 1;#—;@:3 /}'\_;g?{mvn[ﬂ,ﬁld}f@ ﬁg% l’i_%_ °

5. R &

BRpPINE L - BRELERFEZ AL

il

pE AR P Y

BRIEA R BT b g BB PR P L §ap

5

=
A
T RAMT
FExHTEOT R R T PR ALARPNEE L3Ok (Mowen and

Minor, 2001)° i f o B ALY § F+ ) = i ~ % 2@ ol o f
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DN PRARA RSy b oS BR 2 Rig AR R o R
FOEE R R R e R > (T R R

it o1y T fl?f/ﬁ?jﬁﬁi})k ﬁ_— = irﬁfg&g_g&gﬁdpq o

PRAE o Tt 2§ s UL B

L} 3 %6
BRI E AP AL 26 LPEP AL RRE T 3 e
IR L - Sl il SR S o S

1. PRI%® 5

PRARE MNR L W30 3 WV B RARITARE G 0 F OV R B ARRAE K S
Lo RHJREF 0 T SRR RO B ¥ 9T

(Dizfa fe2ef > e RBpdR g BT/t AlREMEF - RF2
foredf i A e (WAL F Y H- 2 o d 80 R F Rl IR
REEMERTT DG o (D HBEE BT ERBA A RERLRGSF
& GEERAE A | R w BrE e BT o (4) 5 REEEA S P EL R E

BAAR BTG RFEF G LB AR D FI I FEGRIRAE (T £

f2o (k4% ~ % &k~ > 1999)

A g TR
FOF DR B PR f DR PRI BB A R PR
Koo B FRERFRAIEA RRETIRB-§FF3 B~ €°
Hen? §F R anTl o TR A R E - BRERSREE FlF 2 - o (FRF & o
2011) (B2 18 » 2012)FRF% A B chfi B 22 oes « B 1 e £ a8 ® 5 « B 1 R

ERE Y ggz_“g@iﬂ’%‘:ﬁ g B2 445 2000)

8 ALY A

%%&@ﬁmmd FRLA MY 30 ASS ROT i FRE A

A%B &7 B F 8 ¢ 4%+ (Dodds and Grewal, 1991)-

45
R ERER A iy ePaper (2014 4F)



B B ERT AL REAR EERET DA SR Ry ]

SR FHTAAFE TR AR SR EE LA A RS
PEE RFRA 2 o A R R S e R 2 S T 2 AR (D)
AR AR AR I I - AP RY ERE Bk
R VAR - BHE TR RS N Q) R AR - BEGTER
WA o

R FAEHY XF SOERER BRG] DL EREEF LR
o LRI RFEA AL D RARSME 0B AT H A (ERFE A

2008) o (M iz ix, 2006)F7 F &% 3R > #F = 59 % nd T R iGER

-“fE
\_‘I
Y
¥
[
et

LF A0 3 5 A2 R Pmy AR 20 P HARAEHE
f

PER AR o VM (3 5, 2010)3 B B FIRIFSSEW 7 F L) F A WNEART R
Fon BREWRBEDLE RGP "ﬁ‘iﬁﬂ'mﬁﬁﬁ‘ L ) RN

BEPOLH A1 ZEr A S ALY F Y DR 3%, 2008)
B e 2 2 GRFLLFER R SER D 6 0 Y R AR ERE BDE
R A B A RBO O REAFERLEAD YRR G iﬂ‘%”:ﬁ
BEAE B0 AT R BRI A A B R RIBET 6 0 ) F F AR A
Renfi B ~JRIFA B o ~PRIFA R NE X Z R ERIBA R TPRERF EH P
AR RS2 FOL R R R G R FERERLER
SHEBEEF LI E 5 A BAERERTL AFHMEL? CEE T R
E P oo oA PRIAA R R A EE LAY ’{iﬂ’%‘:ﬁﬁé_mﬁﬂgﬁf—;ﬁﬂ o (M5

4., 2005)
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AP ¥ gk {e %2 (Upshaw, 1995) - &ap € =% & & & 23§

“‘E&

D A b
2 (Aaker,1991) - @ M AL Fod £HEL B NHEBET > B4o@E* 5 2%(7
B RER R FRE R R B R R g R e
B E AL LB (FREH 2 2013) RFEM LR ng it - T g I
ERGARRAEFEN P FHF R L (P il PR S%EE)
Park, Jaworski, and Maclnnis(1986) - ]t » 4% 41 5] 3%
FRRen& i Ut ¢ ar i g R 25-35 i) F E MR AR

A E A M

HI-1:# a2 F £5 S Rt 48 R 25-35 foenif § F bR RAR R
A E A M

H1-2: g ds § £ 5w iz en s & g 25-35 Kenif § F bR LM R
A E A M

HI-3: #8544 % 5 S0 2iveh s ¥4 Jugr 2530 fehif & X ALY A AR
i Ap B

CAEREHY R AR
ML T PRI &P s « LY R fEHARERTRE 9TA

Th TR GFLE198T) - Kivela(199DA L B 3 A L v 2 ER R

SRR E PR R R HE B IS G R MAFLE
B FEALERITELR o FE ed H IR R RER > R AL S

Rous dkmalif 3%

H2: A & vk % 25-35 ferif 3 ¥ PR LA R B

}-ﬂ
&5
okt
=
=

H2-1: PRk & Fr 8 25~35 fhochif § P

B R
H2-2: & 4 % k2t F 22 25-35 fechnif % Bt
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2 RRREHT AR LR
BB CHARFOREY AR F g A RT O RTEHAE D
FRL P ER - F A ER G ERHA SO AT R AT
EEf2 (R 2012)» 3w e FHRT ik F &S A fhL
Wl (M2 -2012) AeFE gt ¢+ 73 RA -EB¢R T HA
Ben™ SRR S o Bl 0 HONF P ORSNR Y R Hed R L £
PP Ry hw (Y RE WL 4020 2011)
T TRt R AR P R R H R TR o Tl BT ARG
H3: e vk &2 25-35 i) @ ALY A T B ¥ 40 M
H3-1: 4048 i & 2 2 22 25~35 ki) §t F LY LA = B ¥ 40 M
H3-2: & W] = i i2 2 25-35 fheriff ft F LY LR+ 82 F 4 M
H3-3:vd % i i% ¢ 25~35 fk ehif § K P
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