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Abstract

In the period of dotcom era, e-commerce business store owners jumped on the
bandwagon of the trend setting up stores online. With a click of the mouse, we could
have all the information on a small screen. After smartphone and wifi became
commonplace, people got to have more channels to acquire information and we
spend the bulk of time on smartphones. Besides, consumer behavior was changed
significantly. For the record, we gather information mainly via the Internet. Our mode
of consumption is closely connected with the Internet. The boundary between the
physical and online stores is diminished. The way how business and consumers
communicate expands from bricks-and-mortar stores to online ones. Consequently,
the importance of 020 marketing cannot be overrated. We hope to utilize the
influence of Facebook as online communication channel combined with physical
activities to raise the reputation of Feng Chia University by connecting it with its
target audience. The period of study is six weeks long. Facebook is the major 020
marketing tool. In addition, we analyze back-end data and put forward several
solutions every week. This final study result would be useful to anyone that wants to
know more about real-life 020 marketing experiences especially social network as

the main online marketing platform.

Keyword : Social Network / Feng Chia University / Online to Offline

Marketing (020 Marketing)
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