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Abstract
Currently, the body curve was get the more attention to women, they
usually collect new information to maintain and build their perfect image
of their mind. However, SLIMWALK is a sleep legs socks that help women
to creat their beautiful leg, it is not only help women sculpture leg, but
also relieve legs from daily fatigue, and make the leg more comfortable.
This paper is a project of the trend that women care ,and make more

women recognize and use SLIMWALK sleepers legs socks.

B : Slimwalk - Compression socks ~ Promote - Body curve - Co-brand
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