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Abstract

(1) Purpose : Develop Business Plan for H2O Handmade to Original products.

(2) Process and method : Collect related documents and analyze individual care
product market trends by competitor analysis and consumer behavior among
customers. Use STP analysis to find out appropriate position of H20 Handmade
to Original products.

(3) Results = Our target market is woman who emphasize on beauty care from 18
years old to 25 years old. Utilize internet marketing strategy to promote H20

Handmade to Original products to the Philippines.
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