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Abstract

This is a brand analysis about KEBUKE. We use some methods of
experience market to know more about this brand.

The purpose of this essay is to find out the brand value and its
market positioning. Through using the methods of experience
marketing, we hope that we can find out the problem and try to
highlight the characteristics of the brand by special way.

In the end, We hope that we can help KEBUKE better than before.
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